Europe’s Only Brand-Led Packaging Conference One-Day, Brand-Led Conference & Networking Event, 3rd December 2015, Museum of London Docklands, Central London
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Unlock Consumer Trends & Behaviours

For Stand-Out Design: What's next? Get ahead
of the curve and design packaging concepts based on
consumer behaviours, needs and habits
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Harnessing New Material Innovations &

Concepts: Break the mould — what's driving innovation,
reducing usage, appealing to consumers and driving down
costs?
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Consumer Trends * Material Trends & Innovations ¢ Technology Trends ¢ Packaging Branding ¢ Packaging Structure

NPD Launches ¢ Sustainability & Recyclability ¢ International Markets
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Registration & Coffee, Objectives Setting

Morning Chairman'’s Opening Remarks

Harnessing The Latest Insights Into Consumer
Trends & Behaviours To Create Inspiring, Exciting &
On-Trend Packaging Concepts

What's next? Getting ahead of the curve to design packaging

concepts which are relevant to current and future consumer
behaviours and needs

What are the packaging concepts and formats which are proving
to be popular and consistently elicit a positive reaction amongst
consumers and retailers?

Where will the industry be in 5-10 years? A look to standing out
on the digital shelf and adapting our packaging to how consumers
are changing the way they shop

Designing packaging around new usage occasions and revitalising
products and brands based on the latest trends
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MATERIAL TRENDS

& INNOVATIONS

09.45 The Latest Material Innovations Shaping The
Future Of Packaging, Reducing Costs & Improving
Functionality: The Drivers, Innovators & Concepts

* What's new and upcoming on the market? A look to the material
innovations which add to product appeal as well as maintain food
safety whilst reducing costs

¢ Break the mould — what's driving long-term material innovation
acceptable to consumers and replacing the staple, go-to materials?

* From substrates to light weighting, what can we do next to
reduce material usage and ensure durability without prohibitive
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Bonus Session; Reserved For Exclusive Partner
Speaker

Refreshment Break With Informal, Facilitated Networking

Creating Stand-Out, Innovative
Packaging Branding Which Captures
Attention, Excites Consumers & Makes
Products More Appealing
* How can we be cleverer with our design techniques? Advice

on building in subtle design cues which give greater stand out
on the shelf

* What works best in improving consumer visibility?
From graphics to fonts and colours: convey a stronger
brand, avoid poor stand out and distinguish yourself from
the crowd

BRANDING

PACKAGING

DESIGN

* The pros and cons of digital vs. traditional print — how versatile is
the capability now and what are the benefits and shortcomings for
different types of packaging?

* What has the impact of online shopping had on decoration and
branding? The lessons learmed on adapting for online
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TECHNOLOGY INNOVATIONS

I'1.50 Adopting Packaging Technologies Which Bring Extra
Value To The Customer & Position Your Brand At The
Cutting Edge

¢ The value of short-term vs. long-term technology innovation in
packaging; advice on positioning your brand to constantly innovate
whilst ensuring any technology adoption adds value

* Have you missed a trick? The concepts, trends, new ideas
and innovations which everyone will be looking to next; from
wearable technology to automatic ordering, to 3D printing to
nanotechnology to interactive packaging

* After innovation — the lesson’s learned in scaling up and changing
capability to fully harness and adopt innovations and novel
technologies for products and brands

Speaker To Be Announced; Please Check The Website For
Details

12,15 Lunch & Informal Networking For Delegates, Partners & Speakers

Informal Roundtable Discussions &
Peer Brainstorming (20 mins during lunch)

12.55

Luxury Packaging
Regulation Update

What’s Next For Packaging Innovation?
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20 Brand Leaders On Delivering Tomorrow’s Stand-Out, Consumer-Led Innovations & Trends In Packaging Concepts & Designs
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Crafting Functional, Robust
Packaging Formats & Concepts Which
Best Showcase Products & Brands On
The Shelf

* Developing fit for purpose, ergonomic and functional
packaging structures: the lessons leamed on putting together
an enduring packaging structure from the design stage

 Utilising the latest design techniques and innovations to provide
new usage opportunities for products and brands. Plus, what
other problems can innovative design solve?

* How can we collaborate better with industry partners to design
and execute different packaging formats which meet industry
criteria and food safety standards whilst remaining innovative?
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NPD CASE STUDY 5%

Designing & Developing Attention-Grabbing <°(>{<°
Packaging Concepts & Innovations In The 7
World Of NPD
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What were the concepts, trends and innovations in the market
which informed the packaging design proposition?
The ins and outs of reducing the time to launch and being
shelf-ready more quickly, what partnerships can you leverage and
how can packaging work with customers and consumers better?
Looking to the future, what should we be paying attention to next
when it comes to devising packaging ideas for new products?
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Can you help companies deliver
stand-out, innovative packaging?

For more information on how to get involved,
please call +44(0)20 3479 2299 or email
partner@packaginginnovationsconference.com

Book An
Exhibition Stand

+ 2 Delegate Passes
Before
20th August

Delivering Stand-Out, Appealing & Innovative
Packaging For Brands: The Marketing Perspective
In this brand-led case study, hear how senior stakeholders bring

the vision of stand-out packaging to life — all from the marketing
perspective from design to shop floor.
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Courvoisier Brand Director
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Programme Alterations: Conferences are organised many months in advance of the conference itself and sometimes we may
need to make substitutions, alterations or cancellations of the speakers and/or topics. Whilst we make every effort to find a direct
replacement if a speaker cancels, sometimes this is not always possible within the timeframes we are given. Any substitutions or
alterations will be regularly updated on the conference website,

Refreshment Break With Informal, Facilitated Networking

Bonus Session; Reserved For Exclusive Partner
Speaker

SUSTAINABILITY
& RECYCLING

16.20

What’s Next In Creating More Recyclable Products
& Encouraging Customers To Be More Sustainable
With Packaging Waste?

How can we introduce more recyclable elements into our
packaging and what are the innovations and materials we can

use to achieve this today?

Beyond establishing ‘green credentials’ and sustainability as an
afterthought — what do customers understand about sustainability?
Thoughts on achieving a ‘closed loop’ when it comes to recycling
and the lessons learned on reducing packaging waste from abroad,
seasonal products and day-to-day
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Producing Different Packaging Concepts &
Sourcing Materials On A Global Level: What
Works & How Can We Better Operate In

Different Markets?

Which markets are doing better than others and what are the

successful concepts? A look to the styles, formats and designs
creating commercial success built on global trends

Material sourcing: advice on ensuring consistency between
factories and disparate locations in the packaging supply chain
What should you look out for when it comes to ensuring the
same standards in packaging quality, lead times and capability in
different markets?

David McGowan
Operations Director
Zeo

Chairman’s Closing Remarks & Official Close Of Conference

Britvic Soft Drinks

Book 4 Delegates For The Price Of 3 Or Send 3 & Get Your 3rd Place Half Price!




5 Easy Ways To Register

J‘% Online @ www.packaginginnovationsconference.com
J Phone +44 (0)20 3479 2299
a Fax this booking form to +44 (0)20 7117 1777

‘%« Post this booking form to Global Insight Conferences,
£ 4 5-11 Lavington Street, London, SEI ONZ

Email bookings@packaginginnovationsconference.com

Please choose your pricing option based on the main function of the
company, rather than the individual.

Book After
24th September
2015

Book Before
24th September
2015

One-Day Conference Only

Book Before

20th August
2015

Q Credit Card/Debit Card

nousel ] £449 v [ ] £499 e || £599 cuar
[ -£150 | [ -£100 |

All Other

Companies ‘:l £649 +var D £699 +var D £799 vvrr

E;(ar::Zizi-on D £1950 +var D £1999 +var D £2499 +var

2 Delegate

Group Discounts: 4 delegates for the price of 3. Or send 3 and get your third
place half price! (This applies to brands only, not agencies and suppliers and cannot be used
in conjunction with any other discounts, including earlybird offers.)

\:’ Please send me further information about partnering.

« Speaker notes available to download one week after the conference, subject to speaker disclosure.
« Only one discount can be used per registration.  Please note VAT will be charged at 20%.

\:\ Unable To Attend?You can still get access to the speaker presentations for £199.
These are subject to speaker disclosure and will be released one week after the conference.
These will be made available to you to download once we have received full payment.

\\AV\ interesti g and informative Xm&/
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Book An
Exhibition Stand

+ 2 Delegate Passes
Before
20th August 2015
For Only £1,950
(SAVE £550)

. - ‘Meet The Speakers' Area Exhibition Stand

- Peer-to-Peer Experience Exchanges

REGISTRATION FORM
A One-Day, Brand-Led Conference & Networking Event, 3rd December 2015, Museum of London Docklands, Central London

Brochure Code: PDFI

PACKAGING
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INNOVATIONS

Www.packaginginnovationsconference.com

ATTENDEE DETAILS: Please complete in capitals. Please photocopy for multiple bookings.

Forename (Mr/Ms/Mrs/Miss/Dr) How did you hear about the conference?

Surname (Brochure code, emalil, advert etc)
JobTitle Accounts Department:
Company Name Contact Name
Tel Tel Email
Email Head of Department Contact Name
Fax Head of Department Email
Address Booking Contact Name

Booking Contact Tel
Postcode Country Booking Contact Email

Main function of your company (retailer, brand, consultancy, agency, manufacturer etc):

*Please sign here to confirm you agree with the terms and conditions:

PAYMENT OPTIONS: Please choose one of the payment options below:

e Bank Transfer D

Bank transfer details will be provided in your invoice.
(UK VAT is chargeable for all attending companies, regardless of country of origin.
All bank transfer charges must be carried by the company sending payment).

eCheque D Enclosed

Please make cheques payable to Global Insight Conferences Ltd

0 Invoice D PO Number:

Please include your PO Number if applicable, otherwise this may delay your booking.

u Visa

J Mastercard
Card No.

|| Maestro
HEEEER

Exact name on card

Valid From uLLL Expiry Date JJJJ
Security Code |:|:|:

Signature
Card Billing Address (if different to above)

Date

TERMS & CONDITIONS

Payment Procedure: Full payment and proof of payment are a requirement of entry into the event and regrettably, you will be refused entry if we have not received full payment before the conference date.
If you have not paid for the event by the date of the conference, you will be asked to guarantee your payment with a credit card in order to enter the conference room. Payment is due on submission of
your booking. All orders carry a 100% liability immediately after receipt of order. Payments must have cleared in full before we can guarantee your place. Should you fail to pay an invoice or do not attend
the conference, you remain liable for the sums due. GIC reserves the right to decline any booking and make any alteration to the speaker panel, programme, date and venue. UK VAT is still payable for all
attendees outside of the UK and all bank charges must be bomne by the company attending. Cancellation Process: Cancellations received in writing at least 40 working days before the conference date will
receive a full refund, minus an administration charge of £149 +VAT. Cancellations received in writing on or after 40 working days before the conference date will not be refunded, although a replacement
delegate will always be welcome and the full sum remains payable. During this time most of the costs have already been incurred by the organisers and will have to be passed on. GIC will not offer refunds to
delegates should this event be cancelled, rescheduled or postponed due to a fortuitous event, Act of God/force majeure, unforeseen occurrence or any other event that makes this conference impracticable,
illegal or impossible. This includes but is not limited to: war, terrorist alert, civil commotion, fire, strike, extreme weather or other emergency. Date & Venue: Museum of London Docklands, London on 3rd
December 2015. Please note that accommodation and transport fees are not included in the registration fee. Global Insight Conferences Ltd cannot reimburse any travel, accommodation or other expenses
under any circumstances. Special Dietary, A Or Speciality Requi ts: We make every effort to ensure that all delegates are able to participate fully, but please do let us know if you have any
access, dietary (other than vegetarian) or any other particular requirements. Speaker & Prog Changes: Sometimes speakers are unable to attend for personal or business reasons and whilst we
make every effort to find a direct replacement, occasionally this is not possible within the timeframes we are given. GIC reserves the right to alter or modify the advertised speakers and/or topics if
necessary. Any substitutions or alterations will be regularly updated at www.f i f com Data P When you register for the conference, GIC will provide you with
information relating to your booking and other GIC related products or services via email, direct mail, fax or telephone. Should you wish to discontinue this service at anytime please write to the Marketing
Director at the address above. Your details may be passed on to carefully screened companies (excluding email addresses) who have offers that maybe of interest to you.

[J Yes, 1 am happy to receive carefully screened and work related emails from third parties. [_] Please do not allow my details to be made available to third parties.

Admittance: We reserve the right to eject you without any prior notice or refund if your behaviour is disruptive, offensive, dangerous or illegal. Distribution of unauthorised materials and audio/visual record-
ings are not allowed without prior consent. GIC is not liable for damage to or loss of personal belongings at the conference venue and accepts no liability for the content of the papers and
presentations given. Please note that photographs, video and audio footage, which may include speakers and delegates, may be taken at the event and used in future marketing material.

Book Online @ www.packaginginnovationsconference.com Before 20th August & Save £150



